The World Wide Connection In Bowling Service
Since 1997

Thank you very much for your interest in Bowl-Tech.

Bowl-Tech has been online since 1997 and is the World Wide Web leader in bowling service. Currently Bowl-Tech receives
thousands of visits per day and is growing each day. There are many different groups who visit within the industry such as
mechanics, proprietors, managers, service companies, parts distributors, parts manufacturers, lane maintenance persons, pro
shop owners, instructors, and marketing managers, just to name a few.

Bowl-Tech is essentially a large World Wide Web bowling center maintenance library. Many mechanics and proprietors
from all over the world contribute their experience and expertise to Bowl-Tech in many ways.

Included in this information packet is a picture of the main Bowl-Tech online menu. There you will see how to navigate to
the different features on Bowl-Tech.

By far the most popular feature of the site are the online forums. The forums allow up to the minute communications with
people involved in our business all over the world. Bowl-Tech forums are divided up into several topics making it easier to
find what you are looking for. The forums also have a search option for looking information up in our archived messages as
well, so you do not miss a thing. There are new contributions to the site daily.

The BowI-Tech mission.

Bowl-Tech will provide FREE of charge to our visitors the means to share information and ideas. Since the beginning of
modern day bowling there have been no publications or any kind of media that has allowed us to connect as bowling service
persons. Bowl-Tech is changing that now.

Our industry is filling up with high tech equipment and ultra modern facilities. | see Bowl-Tech as a tool to help us face up to
and take care of the needs of our facilities old and new, keeping first and foremost our customers’ needs in mind as we start
the 21st century.

BowI-Tech will be maintained with integrity by people involved in our industry. The site will grow to fit the needs of our
visitors and will always keep an open ear to ideas for new features or services.

I hope you will drop by for a visit. Just point your World Wide Web browser at http://www.bowltech.com

Bowl-Tech Inc.

PO Box 485

Roanoke, TX 76262
817-938-7078

fax 817-490-0499
btbusiness@bowltechinc.com



http://www.bowltech.com/
mailto:btbusiness@bowltechinc.com

Bowl-Tech Graphical Advertising Options
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Featured

Image size is 164 x 164 pixels approximately 1.7 inches square (4.3 cm)
Displayed on every page below the shout box

Product Showcase

Image size 164x40

Displayed between in left hand column of very page. Links to your contact info and 1 picture
In the product showcase forum. This is a non discussion forum.

Classic Banner

Image size is 468 x 60 approximately 4.9 x .6 inches (12.3 x 1.6 cm)
Displayed at top of every page next to Bowl-Tech logo

BowlingYellowPages.com
For a limited time if you purchase a Featured, Showcase or Classic banner you get a free “Advanced” listing in the
BowlingYellowPages.com

Advanced BowlingYellowPages Listing

Up to 10 categories that your company can be listed under

Side box featured product listing

3 Product image uploads

3 Regular image uploads

3 Document uploads

Your company listed at random in the “Feature Listings” column

New Product Listing Forum

This is YOUR own forum in the New Products Group that allows posting of new product information. In this forum graphics images
and information on your new product and company can be listed. Including links to your web site, downloadable documents and even
a poll that visitors can take. You have a choice of being able to allow public comments or Q&A that can be moderated by your
company. Or you can just keep it a public announcement with details and no discussion. Your forum will be active for 30 days.




Bowl-Tech graphic advertising rates as of October 1, 2008

Bowl-Tech web site advertising does something that not all magazines do; they get into the hands of the mechanics.

Banner and graphics advertising is by far the most popular means of advertising on the Internet today. A banner on Bowl-
Tech appears in just about all pages on the site.

When a Banner, Featured or Showcase ad is clicked it can direct a visitor to your web site or a web page set up on Bowl-
Tech. All banners can be remotely hosted be in .gif, .jpg or flash file types.

Featured

Month to Month rate $50

3 Months prepaid $135 10% Savings
12 Months prepaid $510 15% Savings

Product Showcase

Month to Month rate $15

3 Months prepaid $40.50 10% Savings
12 Months prepaid $153.00 15% Savings

Classic Banner (most popular)

Month to Month rate $65

3 Months prepaid $175.50 10% Savings
12 Months prepaid $663.00 15% Savings

New Product Forum
1 Month rate $150 (30 days)
Multiple months not available at this time.

BowlingYellowPages Advanced Listing Only (No Banners)
6 Month Rate $150
1 Year Rate $250

Banner design fee if Bowl-Tech Inc. Makes your banner $75

For payments online using credit cards and Paypal visit www.bowltech.com/payments

You can also visit our online payment and upload page if you have designed and have a banner ready to go

Visit www.bowltech.com/banners

When we design a banner or graphic we put it online for your private viewing for your approval. Bowl-Tech will charge
nothing until you approve a banner.

When your banner is clicked it can take your potential customer to your web site or a specials advertising page that can be set
up on Bowl-Tech. If your company would like to set up an advertising page on the Bowl-Tech server please let us know and
we can forward cost information and details to you.


http://www.bowltech.com/payments
http://www.bowltech.com/banners

The Bowl Tech Whlte Pages
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If you have your own graphics design person design and create your banner some things they need to keep in mind, it is being

displayed on the internet and should load in a reasonable amount of time.
There are no design or set up fees if a banner is supplied by your company providing Bowl-Tech does not have to make any

adjustments to the file to make it fit our size format.

All you have to do is attach the banner to an email you send to us and you are all set. We will invoice you for your
advertising based on the fee’s listed above. Online payment is now available just ask Mike where to go for that.
If you are interested please send us a note at btbusiness@bowltechinc.com or you can call 817-938-7078

WWW. BOWLTECH.COM
Bowl-Tech Inc.


mailto:btbusiness@bowltechinc.com

You can view your live banner statistics by logging into your banner control panel.

| DIonthly Breakdown
Month T Moo, || (s (i CTR Biaw Impress, Baw Clicks
July 2008 T9E 4 2001 (or 0, 5%%) 1008 1]
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Bowl-Tech Graphic Advertising Tips

There are a few simple but effective ways to keep your banner advertising fresh and capturing web site visitor's
attention.

Change Often

Change your banner often. If you update your banner on a monthly basis you are sure to catch visitor’s eyes with
the changes. We tend to get used to things we see all the time and tune them out after awhile.

Some advertisers have 3 or 4 banners made, and rotate them every 3 to 4 weeks or have all of them rotating at
the same time.

Eye Candy

Use colors that are appealing to the eye, use company colors, logos and even humor to drive your point home.
Banners that use animation get attention quicker than static banners. 3 to 5 changes in a banner is about right
with a smooth flow from one change to the next.

Bigger is NOT better

Keep your banner file size down as small as possible to cut down on delay of loading the ad. If a person is using
dialup to access the internet a 468 x 60 pixel banner designed in 256 colors graphics having a size of 57,000
bytes in size can take up to 11 seconds to load on the viewers page if they are connected at 56K. You can loose
a potential customer in that time.

Proper Link
Make sure your advertiser is given the correct location for visitors to go when the banner is clicked, visitors can be
frustrated if they click a banner and not get to caught their eye to begin with.

Keep Pages Fresh

When a visitor clicks your banner make sure the pages they will see are up to date and well organized so they
can find exactly what they are looking for.

A Reason to Click

Give them enough information in the banner to make them think about learning more. Vague or misleading
banner content could cause can cause visitor frustration. Get right to the point when you have them on your site.

Freebies

People can not resist a free offer, if you do so in your banner make sure you live up to what you are offering. Your
banner advertisement should be a reflection of how you do business.

Bowl-Tech Inc. Copyright © 2008
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